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Overview
Social media is a powerful tool for
your chapter. This toolkit will provide
you with the information you need to
make running your chapter’s social
media easy and successful. 

This toolkit was
created with image-
sharing platforms in
mind, such as
Instagram and
Facebook. However,
the information can be
used in other style
platforms, like X.

Check out @wisconsinfbla on
Instagram or Facebook to see other
post examples. 



Brand Guidelines
FBLA has five official
colors: navy, blue, gold,
white, cobalt, and black.
These are the only official
colors used in FBLA
branding. Use the color
information to the right to
meet these guidelines. 

The FBLA logo can not be
modified in any way. 
The FBLA delta must
always be used with
accompanying text.

FBLA logos, typography,
and the full brand
guidelines can be found at
fbla.org/brand-center/ 

Apercu Pro is the official
FBLA font. If it is not
available, please use one
of the alternative fonts.
Following these guidelines
ensures readability and
consistency in your posts.



Tips and Tricks
Brand Consistency

Posting on social media
creates your chapter’s
brand. By following brand
guidelines or using the
templates in this toolkit,
you will maintain
consistency across your
posts. 

Know Your Why?
Post with purpose. Limit
the number of posts you
make each week to make
sure that every post is
purposeful and impactful. 

Plan Out Your Posts
By planning your posts,
you will avoid rushing,

improve post quality, and
be able to assign others

to create posts. The
calendar template in this

toolkit can help you do
this. 

Host a Media Day
At the beginning of the
year, have your officers
and members pose for a

variety of photos that you
can use in posts

throughout the year. This
can be a great way to

bond as a team!

Keep a Shared Drive
Put all your chapter

photos in one spot, so
that everyone has access.
Sort photos by event for

easy access. 

Highlight Small Wins
Don’t focus only on big
events. Highlight what

matters to your chapter,
such as meeting

attendance or fundraising
milestones. Your chapter
members are incredible,

so show them off!



Calendar Template
One of the best and easiest ways to level up your
social media posting is by using a social media
calendar. A calendar template can be found here. 

Type of Post: Clearly communicate what is being
shared, is it a video or a standard post? If relevant, note
here what platform you will use. 
Schedule Date: When will this be posted? Space your
posts out evenly to get maximum views. 
Due Date: The date the assigned person must have the
post completed by. We recommend the due date be 2
days before the scheduled date. 
Assigned to: This is the person who will make the post.
Big Idea: What is this post about? Make sure the big idea
is relevant to your chapter’s goals. 
Image: Describe what should be created. Common
descriptions include: graphic, specific photos, etc.
Inspiration or suggested templates can be linked here.
Caption: Write your caption here, don’t forget to check
spelling and grammar. Your caption should include any
additional information and a call to action.
Completed? This box should be checked by the person
assigned to make the post. 
Scheduled? This box should be checked by the adviser
or officer who schedules the post. 

https://docs.google.com/spreadsheets/d/1ctZ-HiZv_8vIPmF85dWGxZCJQ1iHMtEVu0R71zM--7g/edit?usp=sharing


Post Templates
Post templates can be found here. Examples are
included below. Templates are sorted by
category: announcements, member spotlight,
event recap, engagement, sponsor shoutouts,
and holiday templates. 

https://canva.link/gb5l8u2fvyf7h9q
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